Digital Accessibility Social Media Checklist

Step 1: Prepare your multimedia

If using still images:
· Add clear, descriptive alt text.
· Avoid excessive text on graphics; if needed, repeat it in the caption or alt text.
· Ensure color contrast meets accessibility guidelines (use this tool to check).

If using moving images, video and/or audio:
· Ensure captions are accurate.
· Include transcripts for longer audio or video content.
· Add audio descriptions or supplemental for visuals that convey essential information.
· Avoid video with rapid flashing and warn users about any flashing, intense motion, or loud audio in your post copy.
· Learn more about creating accessible multimedia.

Step 2: Prepare you post copy

· Use plain, concise language.
· For hashtags, use UpperCamelCase (also known as TitleCase or PascalCase) for multiword hashtags.
· Minimize emoji use; if using, place them at the end of sentences.
· Avoid ASCII art and fancy text.

Step 3: Prepare your links and any calls to action

· If the platform allows you to hyperlink text, use descriptive text. 
· Avoid long URLs; use a URL shortener.
· Label any file attachments clearly, with details about file type and size.

Step 4: Final Check

· Preview with dark mode and high‑contrast mode.
· Test with a mobile device screen reader.
· Ask yourself: Would someone using assistive technology get the full message?
